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Awareness Campaign

BCD CAMPAINGBCD CAMPAING: THE CHALLENGE: THE CHALLENGE

1.1. IS IT POSSIBLE TO EDUCATE AND CREATE IS IT POSSIBLE TO EDUCATE AND CREATE 
AWARENESS AWARENESS IN A CORRECT AND EVIDENCE BASED IN A CORRECT AND EVIDENCE BASED 
WAY ON A DIFFICULT TOPIC SUCH ASWAY ON A DIFFICULT TOPIC SUCH AS GOOD  GOOD 
DIABETES CONTROL?DIABETES CONTROL?

2.2. IS IT POSSIBLE TO BUILD IS IT POSSIBLE TO BUILD AN EFFECTIVE ALLIANCE AN EFFECTIVE ALLIANCE 
AMONG ALL THE STAKEHOLDERS AMONG ALL THE STAKEHOLDERS OF THE DIABETES OF THE DIABETES 
DISEASE MANAGEMENT? DISEASE MANAGEMENT? 

3.3. IS IT POSSIBLE TO HAVE THE ATTENTION OF IS IT POSSIBLE TO HAVE THE ATTENTION OF MEDIA, MEDIA, 
INSTITUTIONS AND POPULATIONINSTITUTIONS AND POPULATION ON SUCH A  ON SUCH A 
COMPLEX SUBJECT?COMPLEX SUBJECT?  
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BCD Campaign is a multi-phase, multi-target, multi-
media communication campaign to promote a better/
stricter diabetes control approach across all the 
stakeholders of the diabetes disease management 
process as the best means to reduce complications 
according to medical evidence. 

Italian awareness campaign on 
Good Diabetes Control

An evidence based Campaign

BCD = Buon Compenso del Diabete

The campaign is promoted as a pilot project by IDF  (International Diabetes 
Federation) and its Italian affiliates (AMD and SID – the scientific associations; AID 
FAND and ANIAD, voluntary associations) and is supported by sanofi-aventis
through an unrestricted grant. 

The campaign is in line with the UN, Unite for Diabetes objectives and received the 
formal patronage by the Italian Ministry of Health.
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GOOD  DIABETES CONTROL

Information Campaign

… … A MULTI-TARGET, A MULTI-TARGET, 

MULTI-LEVEL MULTI-LEVEL 

AND MULTI-PHASEAND MULTI-PHASE

  EVIDENCE BASED AWARENESS  CAMPAIGNEVIDENCE BASED AWARENESS  CAMPAIGN  

TO PROMOTETO PROMOTE  

DIABETES  CONTROLDIABETES  CONTROL

AMONGST DIABETOLOGISTS, GPs, PEOPLE WITH AMONGST DIABETOLOGISTS, GPs, PEOPLE WITH 
DIABETES, PUBLIC OPINION, PAYERS, INSTITUTIONSDIABETES, PUBLIC OPINION, PAYERS, INSTITUTIONS

http://images.google.it/imgres?imgurl=http://www.vengodallaluna.com/favolosomondo/foto/sorriso.jpg&imgrefurl=http://favolosomondo.splinder.com/&h=258&w=250&sz=11&hl=it&start=46&tbnid=CrXFEgZNWGOSiM:&tbnh=112&tbnw=109&prev=/images%3Fq%3Dsorriso%26start%3D36%26ndsp%3D18%26svnum%3D10%26hl%3Dit%26lr%3Dlang_it%26sa%3DN
http://images.google.it/imgres?imgurl=http://www.popolarebari-sim.it/img/scacchi.jpg&imgrefurl=http://www.popolarebari-sim.it/prodotti.asp&h=269&w=370&sz=17&hl=it&start=96&tbnid=3A_6z1wE27uifM:&tbnh=89&tbnw=122&prev=/images%3Fq%3DSCACCHI%26start%3D90%26gbv%3D2%26ndsp%3D18%26svnum%3D10%26hl%3Dit%26sa%3DN
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Campaign Objectives
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The Promoters

THE STEERING COMMITTEE OF THE CAMPAIGN

IDF: Massimo Massi Benedetti, Chair Scientific Task Force

AMD: Sandro Gentile, President

SID: Paolo Cavallo Perin, President

AID: Raffaele Scalpone, President

FAND: Antonio Papaleo, Vice President

ANIAD: Gerardo Corigliano

http://www.infodiabetes.it/congressi_nazionali/2004/lucca/images/foto_relatori/corigliano.jpg
http://www.google.it/imgres?imgurl=http://salute.leiweb.it/medici/foto/Gentile-Sandro.jpg&imgrefurl=http://salute.leiweb.it/Diabetologia/Sandro-Gentile.shtml&usg=__bUqEWw_hw5MXhdV6pCnEwZj21qg=&h=200&w=250&sz=11&hl=it&start=3&itbs=1&tbnid=EdGxsVaWnUZqsM:&tbnh=89&tbnw=111&prev=/images%3Fq%3Dgentile%2Bsandro%26hl%3Dit%26gbv%3D2%26tbs%3Disch:1
http://www.google.it/imgres?imgurl=http://www.dm1.it/files/38836568_X3NzaA_cavalloperin.jpg&imgrefurl=http://www.dm1.it/adulti/percorsi/view.asp%3FIDCategory%3D19%26IDArticle%3D47&usg=__wOkEvyyRxpMEYxvTkKExuqAKVWM=&h=255&w=175&sz=47&hl=it&start=2&um=1&itbs=1&tbnid=N0w_9a9xzRRr3M:&tbnh=111&tbnw=76&prev=/images%3Fq%3Dcavallo%2Bperin%2Bpaolo%26um%3D1%26hl%3Dit%26sa%3DN%26tbs%3Disch:1
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2006-2007, preparatory phase 

Collecting the evidence to build an effective campaign 
together with diabetologists, GPs, and other HC professionals

Scientific evidences and 
communication key messages

Better communication with 
people with diabetes 

Guidelines for GPs
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The tour of the Mobile Unit of BCD

BCD CAMPAIGN 2008-2009-2010

Tour
Information and screening activity in main towns across Italy to 
promote Good Diabetes Control. A mobile unit equipped to execute 
main medical tests to assess cardiometabolic  risk factors: glycemia, 
glycated haemoglobin, blood pressure, BMI. 

Supporting activities
• Institutional relations
• Press Office
• Educational tools diffusion through health units, pharmacists’, 
hospitals, volunteering associations, ecc.
• On-line communication through www.buoncompensodeldiabete.org

2010 Tour
The 2010 Tour will touch more than 30 cities across Italy 
taking advantage of a new mobile structure to allow for 
maximum flexibility and performance. 

http://www.buoncompensodeldiabete.org/
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RESULTS 2008-2009-2010
OVERALL  

• Strong collaboration and support from Healthcare Strong collaboration and support from Healthcare 
professionals and all stakeholders:professionals and all stakeholders:

•  Strong interest and participation from general Strong interest and participation from general 
populationpopulation

•  Interest from the mediaInterest from the media

•  Interest and support from InstitutionsInterest and support from Institutions
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Years 2008 - 2009

Roadshow stop-overs

Institutional partnerships

4444

Institutions/associations involvement

Health units, hospitals involvement

Pharmacists’ involvement

Delivered brochures and leaflets

People visiting 

Brochures delivered on site

Medical check-ups

HbA1c Test 

HbA1c ≥ 7%

119119

487487

2.7262.726

750.965750.965

954954

147.950147.950

109.170109.170

8.6638.663

1.8871.887

721721

BCD mobile unit roadshow results

Year 2010

Programmed Roadshow stop-overs 3434



11

Media visibility 
2008- 2009 

N° clippings: 1315N° clippings: 1315

Visibility =199.506.414Visibility =199.506.414

(total media contacts)(total media contacts)
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Information tools
To support local road-show stop-overs

Delivered brochures and leaflets 
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The Alliance Charter

BCD Campaign whose objective is to inform people 
about how and why it is important to control diabetes, 
received the support of the primary Italian institution – 
the Parliament.

Thanks to the support granted by some MPs like senator 
Antonio Tomassini, president of the 12th Health 
Commission of the Senate, by deputy Gero Grassi, 
vicepresident of the 12th Social Affairs Commission of 
the Deputies Chamber, and by senators Emanuela Baio 
and Ignazio Marino, and thanks to the the participation 
of Ferruccio Fazio, State undersecretary of the Italian 
Ministry of Health, BCD’s preliminary results were 
presented at the press conference at the Senate, on July 
2008. 

To affirm the common intent of encouraging good 
diabetes control initiatives, senators and deputies signed – 
together with project promoters and partners – the 
Alliance Paper for the Good Diabetes Control.  
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BCD Guest Book

MPs and Institutions High Representatives are invited 
to become Campaign Testimonials and sign the Guest 
Book.

Sen. Umberto Veronesi On. Gero Grassi

Sen. Stefano De Lillo Sen. Alfonso Andria
Sen. Felice 
Belisario

Sen. 
Enzo Ghigo

Sen. Egidio Digilio

Anna La Rosa Sen. 
Marco 
Perduca

MPs on the Mobile Unit 
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Photo Gallery
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